INTRO

· Email marketing is one of the most important marketing tools we have available as a nonprofit
· They’re personal – you’re sending them directly to someone
· They’re versatile – you can put in as much or as little information as you need
· They’re low-cost – especially compared to printed newsletters or social media ads
· In this webinar, we’re going to talk about…
· General email best practices
· How you can grow your email list
· Making your newsletter great
· Using email marketing for fundraising and donations
· Glossary
· Here is a quick look at some of the terms we’ll be using in this webinar, as well as others you should be familiar with
· The most important ones on this are (highlight: email list, segment, A/B test, subject line, CTA)


BEST PRACTICES

· First and foremost: think about mobile!
· 55% of emails are opened on mobile devices (MediaPost)
· Subject Line
· Subject lines are arguably the most important part of your email
· There are people who will always open emails from you; there are people who will never open your emails; a good subject line is how you get the people in the middle 
· Keep it short, sweet, creative, and relevant
· iPhones and Androids cut off your subject line after 51 characters, or about nine words
· Creativity: think about what entices you to open an email!
· Relevant: don’t lie to them! No one likes click bait
· Examples:
· FIND EXAMPLES
· Pre-header
· A pre-header is basically a summary of your email
· They’re shorter than subject lines
· They can increase opens!
· Image/ALT Text
· Always have an image that goes well with your message – remember our first webinar!
· The ideal size is: 600 px wide and 200 px tall
· Use Canva to create cool, professional email headers with ease
· If 600 px makes the image too large, shrink the image to the biggest it can be, then center it
· ALT Text – this is text that describes your image
· It’s good for SEO, the visually impaired, and if your image does not display (how many of us have seen an X where an image should be?)
· Body
· Again, keep it short and sweet
· For the most part, the information you’re telling your audience should already exist somewhere else, whether that be on your website, or someone else’s 
· Use your email body as an opportunity to be creative and something that makes people want to learn more
· Examples:
· Find a fundraising, newsletter, and event example
· CTA
· All emails should have a CTA!
· Examples: (columns)
· Fundraising
· Event
· Newsletter
· Buttons
· CTA buttons are the best way to go for fundraising and events
· 
· I’ve created a bunch of CTA buttons for you to use, but you can also go to Da Button Factory to create your own
· In the email buttons tip sheet I created for you, I included the presets that I use when creating buttons on this website
· Opt-out: It’s the Law
· By law, you must have a clear way for people to unsubscribe from your email list
· All email clients have this included, so you have nothing to worry about


GROWING YOUR LIST

· Website
· Clear CTA on your website
· [bookmark: _GoBack]MailChimp
· In-person
· Social Media
· Facebook has an option (image) that lets you make a sign-up CTA 
· 

NEWSLETTERS

· When you’re done, post your newsletters to your website
· Also, be sure to post that your newsletter has been sent on social media! Encourage people to sign up

FUNDRAISING
