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THE PROBLEM

Too many 
people don’t 
have a fair shot 
at success in life 
because of 
where they live

Chances of Economic Mobility – By County
Equality of Opportunity Project 

and it’s tough 
to build the 
public will to do 
something 
about it.
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“…America's poor 
neighborhoods as war zones 
that are killing everyone in 
them…why we are not removing 
children from harm's way….any 
place in the country that is poor 
as first and foremost a place to 
be escaped from.”

“…this kind of good place/bad 
place language also represents 
a huge backward step from the 
longstanding attempt to 
reframe discussions of 
disinvested places in terms of 
their assets rather than their 
deficits. It implies that those who 
stay in these neighborhoods are 
all either saints or victims.”

“The	Dangerous	Rhetoric	of	Escaping	to	Opportunity”		
Shelterforce,		Blog	Post	by	Miriam	Axel-Lute	

August	13,	2014

A	Tough	Sell…



Why	is	it	so	Difficult?
• Opportunities	for	public	engagement	often	
happen	episodically	and	haphazardly	(climate	
disaster,	shooting);	because	of	emerging	“crises”	
(foreclosure	crisis);	or	in	the	context	of	
transactions	(major	investments	being	made)

• Stories	about	the	dynamic,	complex,	long-
standing	and	complex	nature	of	issues	facing	
most	regions	today,	are	harder	to	tell	– especially	
in	the	current	era	of	fast,	shallow	media

• The	way	that	we	tell	our	stories	often	(1)	
activates	cultural	narratives	that	run	counter	to	
what	we	want	to	convey	and/or	(2)	ignores	the	
science	of	cognition
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Researchers at the University of 
Michigan found that when misinformed 

people were exposed to corrected 
facts in news stories, they rarely 
changed their minds. In fact, they 

often became even more strongly set 
in their beliefs. Facts, they found, were 

not curing misinformation. Like an 
underpowered antibiotic, facts were 
actually making the misinformation 

even stronger.
Keohane, J. (2010.)  How Facts Backfire:  Researchers Discover a Surprising 

Threat to Democracy - Our Brains



What	We	Already	Know	From	the	Research:
Frequency	of	Key	Narrative	Elements	in	Media	&	Housing	Industry	Materials
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Source:	O’Neil,	M.,	Volmert,	D.,		Kendall-Taylor,	N.	(2016).	Not	Telling	the	Whole	Story:	
Media	and	Organizational	Discourse	about	Affordable	Housing.		FrameWorks
Institute.



THREE	Communications	Redirections	You	Can	
Implement	Today!
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1. Tell	the	“Story	of	Us”,	not	the	
“Story	of	Them”

2. Tell	Stories	that	Balance	People,	
Places,	and	Systems	Perspectives

3. Bring	the	Connection	Between	
Housing	and	Other	Issues	into	
Sharper	Focus



Lead with the 
WHY!

Redirection	#1:	
Lead	with	the	Story	of	Us	/	Show	“Why”	this	Matters	for	Everybody



Redirection	#2:	
Tell	Stories	that	Balance	People,	Places,	and	Systems	Perspectives



Redirection	#3:	
Bring	the	Connection	Between	Housing	&	Other	Issues	into	Sharper	Focus



Catalytic Moment



Questions?



To	support	the	campaign	to	end	the	rental	housing	crisis,	
log	onto:		www.MakeRoomUSA.com
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For	specific	messaging	and	framing	recommendations,	visit	
the	FrameWorks Institute:

www.FrameWorksInstitute.org

For	more	information	about	Enterprise’s	work	to	reframe	housing	and	
measure	opportunity,	please	don’t	hesitate	to	reach	out:

Tiffany	Manuel,	Ph.D.
Knowledge,	Impact	&	Strategy
tmanuel@enterprisecommunity.org


